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SOCIAL MEDIA POST & GRAPHICS STANDARDS

1. All social media posts requests should be sent in the form of a calendar invitation to Administrator@wi.asid.org & Communications@wi.asid.org. All
content should be included in the invitation. See the checklist of typical items below. Please include and any other details that may be relevant to the
campaign.

2. When designing your post, confirm you have the following:
» ASID Wllogo
e Title and caption
*  Refer to ASID Branding Guidelines below (we have more wiggle room on fonts than color)
* QR Code if referencing a link
e  Graphics (Canva recommended, account access available upon request https: //www.canva.com/)
o ASID WI Website: 810x450 px
Eventbrite: 2160x1080 px
eBlasts: 1080x1080 px
Facebook: 940x788 px
Instagram: 1080x1080 px
Twitter: 1600x900 px
LinkedIn: 1200x1200 px
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3. Include the following on the calendar invite to Administrator & Communications:
* Link or download of graphic in png or jpeg (NOT pdf files)
* IfTitle and/or Caption is separate from the graphic, write out for Administrator
* Hashtags or tags of people (refer to information about hashtags below)
e ASID only event or SHARED event? Identify if other organizations need to be tagged
e Location (where do you want it shared? LinkedIn, IG, FB, e-blast, website, etc,)

» Ifyou want to post once a week, make a reoccurring invite and then add the graphics to the specific dates. This way you always have a slot for
the week.



* Create an invite for EACH instance. i.e. save the date, count down, reminders, day of, etc. Repetition and reminders work well, however don’t
saturate the market. This is a shared space to support the chapter.

4. Social media posts should be sent a minimum of 2-3 business days in advance of the scheduled launch date. Last-minute requests may not be able to
be accommodated. Only one social media post will be sent per day across all accounts. For the weekly email blast, information should be sent no later
than Friday the week prior. Weekly blasts go out on Wednesdays.

5. Board and committee members can see current scheduled postings on the social media content calendar available here:
https://outlook.office365.com/calendar/published/d641efb453564d61b97669d820228966@wi.asid.org/9918bdf242be4d499f3b80al10e5c73eb107
36938491154341528/calendar.html

6. HASHTAGS Resources: https://www.takeflyte.com/blog/hashtags-explained#what

Hashtags help you get found by your target audience and help the click-through rate. Also great for research. Pay attention to what others are using and
the reach for the hashtag. If TOO high, your post will get lost in the noise. If too few, it may not be found. Advise your committees to choose a few to be
used for their content, track and revise as needed. Test and measure.



